

cal on the evening of November 
22nd, 1963 — one a plain gray 
shipping casket,” the other the 
elaborate bronze coffin that Jackie 
seemed to attend to almost contin- 
uously. The conflicting medical 
evidence about the size and loca- 
tion of Kennedy’s wounds is also 
rehashed ad nauseam. 

But ask Lifton who stole the I 
body— or how that was done— and 
he’ll tell you he has no idea. He 


Clashing in? 

The worlds greatest band’s great gamble 

By David JFricke 


many years. "At one time, our debt 
was about 98,000 pounds [approx- 
imately $235,000], but we’ve got it 
down a lot; we’ve paid a lot of 
> people back. As soon as the money 
comes in, we just pay them off.” 

; Considering its dire financial 
straits, the Clash took a big risk in 
releasing Sandmista! as a triple 
album and retailing it for less than 
the price of a regular double 
album. (Bruce Springsteen’s dou- 
ble set, The River, for example, 
costs a dollar more than Sandinis- 
tal, which lists here for $14.98.) In 
order to do this, the group had to 
take a significant cut in royalty 
payments; it won’t see any profits 
from the album until it has sold 
200,000 copies in England alone— 
where the acclaimed London Call- 
ing sold only 180,000. "But that’s 
the gamble we have to take,” says 
Simonon. "We believe what were 
doing is right. If we had to be 
dictated by what other people say, 
it wouldn’t be the Clash.” 

And being the Clash, they do 
what they like. Mick Jones has re- 
cendy produced albums for his 
American girlfriend, singer Ellen 
Foley, and his teenage idol, former 
Mott the Hoople leader Ian Hunt- 
er. Joe Strummer appears on a new 
English compilation album of mid- 
Sevenries recordings by his old 
pub-rock band, the 101’ers. Topper 
Headon recently manned kettle- 
drums with London’s New Sym- 
phony Orchestra. (He also played 


I r me c.iash has soid out its 
original punk ethos for 
American success — as 
some British cridcs would 
have it — then why aren’t the 
band’s members rich? They swept 
1980 critics’ polls here with a 


1 he selling of a 
conspiracy 

By Charles Raise. 


critics’ polls here with i 
breakthrough double album, Lon- 
don Calling, and a surprise hit sin- 
gle, Train in Vain.” And Sandinis- 
ta!, their new three-record set, is a 
Top Thirty triumph. But the Clash 
—singer-guitarists Mick Jones and 
Joe Strummer, bassist Paul Simon- 
on and drummer Topper Headon — 
is nearly bankrupt. Adrift without 
a manager; the band is at perpetual 
loggerheads with its record com- 
pany, CBS, and trying to get by on 
individual weekly salaries of about 
$200— which wouldn’t cover Mick 
Jagger’s limo bill. How can this 
be? 

"Debt, debt, debt,” groans Si- 
monon, leaning across a confer- 
ence table at CBS headquarters in 
Manhattan. The blond, twentv- 


across the country. A tight lid was 
kept on all advance publicity. 

Macmillan hoped to make the 
release of Best Evidence into a news 
event by leaking the book simulta- 
neously and "exclusively” to Time, 


NEW YORK CITY 

T he coffin was 
empty. That stark 
headline over a 
photograph of Air 
Force One was the 
teasing beginning of a newspaper 
advertising campaign for Best Evi- 
dence in late January. The book is 
the latest, and in some ways one of 
the most bizarre, in the long line of 
Kennedy assassination books. 
Written by David S. Lifton and 
published by Macmillan, the book 
had climbed to fourth place in just 
five weeks on the New York Times 
• best-seller list. 

The full-page ad for Best Evi- 
dence continued: "Secretly, be- 
tween the assassination in Dallas 
and the autopsy six hours later in 
Bethesda, Maryland, the slain 
president’s body had been stolen 
away. Bullets were removed. 
Wounds were altered. . . . Then, the 
body was returned in rime for the 
official autopsy — returned as a 
medical counterfeit to make the 
world believe that Lee Harvey Os- 
wald was President Kennedy’s lone 
assassin. Bizarre? Yes. But beyond 
dispute.” 

There is no disputing that the 
book has been heavily promoted by 
Macmillan, and while the company 
is not saying what it has spent on 


Newsweek and the New York Times. 
60 Minutes was also given an early 
peek. The Times reacted by run- 
ning a brief story quoting the for- 
mer chief counsel of the special 
House Assassinations Committee 
— "Just absurd,” said Robert Bla- 
key about Lifton’s theory — and 
describing Macmillan’s marketing 



